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Foreword  
 
The Wimbledon Way is a project initiated by Merton Chamber of Commerce, working with the 
business community and other stakeholders, to address how Wimbledon should celebrate and 
make the most of London hosting the 2012 Olympic and Paralympic Games. 
 
Initial work has focused on celebrating the heritage of the 2.012km walk with a website, 
promotional material and community activity. 

 
The Olympic legacy has been established and will continue. 
 
The Wimbledon Way can help reinforce ‘brand Wimbledon’, improve the local environment and 
appearance, and provide a focus for action by Merton Council, the business community and 
local people, with the needs of pedestrians dominating throughout.   

 
This document sets out a blueprint for specific proposals to be implemented over the coming years 
and was commissioned by Merton Chamber of Commerce and the Wimbledon Way Steering 
Group (see Appendix 1).  It presents design options and makes recommendations for a suggested 
programme of improvements.  
 
 
 
Diana Sterck 
Chief Executive 
Merton Chamber of Commerce 
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Background  
 
In February 2011 the concept for the Wimbledon Way was developed in a prospectus that set out 
a 2.012km heritage walk starting at Wimbledon Station, travelling up Wimbledon Hill Road to the 
Village and down Church Road to the All England Lawn Tennis Club and Lawn Tennis Museum.  
 

 
   

The Wimbledon Way route 2012 

 
Progress to develop the Wimbledon Way has already been made. Way-finding is in place to 
signpost the route. The profile of Wimbledon’s heritage has been raised through Wimbledon Way 
information leaflets, the Wimbledon Way website and through activities such as a heritage trail 
that is available through Merton’s libraries and to download from the Wimbledon Way website.  
 

Vision 

 
The vision was agreed as part of a wider strategy to improve the linkage in the borough. By 
making Wimbledon better, at the heart of the borough, it makes Merton better for all the borough 
communities. 
 

 
 

 
Ambitions 

 
Moving forward, there is still much more to do to achieve the ambitions of the Wimbledon Way.  
 

 
The Wimbledon Way will be a tourist and local visitor attraction and a unique coming 
together of town, village, heritage, culture and the arts, linked by shopping, business and 
commercial activity. 
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These are:  
 
Ambition 1:  

To raise the profile of all that Wimbledon town centre, the Village and surrounding area has to 
offer – and improve access to places of interest for regular users and for visitors to the area. 
 
Ambition 2: 

To drive footfall to Wimbledon town centre and the Village - increasing profits for local shops and 
businesses by increasing dwell time and spend in the area. 
 
Ambition 3: 
To help the local community to feel part of, and take pride in, their local area and to provide them 
with experiences and activities linked to The Wimbledon Way. 
 
Local stakeholders also recognise the need to extend the Wimbledon Way to include all that 
Wimbledon has to offer. In 2013 it was proposed that the Wimbledon Way would be extended to 
include i) The Broadway – from the Polka Theatre to Wimbledon Station; and ii) The High Street 
in the Village to the War Memorial at the edge of Wimbledon Common. 
 
 

 
 
2013 extension of the Wimbledon Way   

 
Longer term, future extension possibilities might include a longer pedestrian route which could 
extend over time linking south eastwards, down to South Wimbledon Station and on towards 
Merton Priory and the Wandle Valley. 
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Context for Design Proposals 
 
Wimbledon has fantastic assets in the town centre, the Village, its theatres, shops, the Common, 
the All England Lawn Tennis Club (AELTC) and other attractions. However, Wimbledon’s assets 
are currently disconnected - even though all can be reached within a 3km walk. The Wimbledon 
Way presents an opportunity to create a strong pedestrian spine running through the area and a 
publicity platform and at the same time. 
 
The physical environment of the Wimbledon Way needs to be improved for people who want to 
walk and enjoy the route. If we make physical changes to the environment – we need a set of 
principles within which those changes will be made. 
 
These design proposals have been developed with ten underpinning principles: 
 
DESIGN PRINCIPLES 

 
 

1. Make More Green Promote trees and shrubs, with sustainable urban drainage 
 

2. De-Clutter Remove barriers and increase accessibility and physical 
movement. Reduce visual clutter and improve inter-visibility 
and eye contact between people 
 

3. Make More Accessible Be wheelchair, buggy, cycle, child, elderly, impaired sight 
and hearing and mobility friendly 
 

4. Be Sustainable Social, economic and energy and the environment 
 

5. Wayfind and Make  
      Legible 

Make it easier to find your way around. Easy to read and 
understand the town and townscape. May include signage 
and plaques 
 

6. Promote Social 
Interaction 

 

Places quiet enough to sit and talk or stand and talk 
 

7. Reinforce History Celebrate and showcase culture, heritage and history 
 

8. Beautify Promote things that are beautiful or useful and discourage 
things that are ugly, crude or out of character 
 

9. Reinforce the 
Brand/Character 

Wimbledon Town - employment, shopping and residential in 
equal proportion; - transport, young families, mixed 
demographic, urban, young professionals, creative and 
cultural aspects 
Wimbledon Village: - leafy, niche, pleasant village 
atmosphere, smart shops and restaurants 
The Common – green, history, fitness 
The Tennis – celebrating SW19 and the AELTC 
 

10. Change Change things for the better and connect the beating heart 
of the borough 
 

 
These design principles will guide and inform the short, medium and long term improvements to 
the public realm in order to achieve the Wimbledon Way ambitions and to promote and connect 
its offer.  
 



 - Design Guide                                                                                        Page 7 
___________________________________________________________________________________________ 

 

Design Concepts 
 
These proposals have therefore been developed to achieve the following: 

 
 

1. Places to dwell: 

 Improvements to seating areas and 
street furniture. 

 The development of new space. 

 Adding interest, street architecture and 
creative ideas to existing space – 
reflecting Wimbledon’s heritage. 

 
 
 
 
 

2. Bringing coherence and reflecting the different characters of the area by creating ‘zones’   of 
interest that reflect Wimbledon’s offer: 

 
 

 

3. Joining up Wimbledon’s offer: 

 Improving way-finding along the whole of the 
(extended) route. 

 Creating some common branding/ unifying 
image along the route. 

 Improving access to heritage information 
through information boards along the route. 

 
 
 

 
 

4. Benefiting all: 

 As well as physically linking different 
parts of Wimbledon, we hope it will 
bring together different parts of the 
community, attract new visitors and 
bring benefits to local businesses in a 
celebration of everything that is special 
about the area. 

 
 
 
 
 
 

5. Fostering good design. 
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THE BOROUGH CONTEXT 
 
Wimbledon is the major town centre for the London Borough of Merton. Merton Council’s 
Economic Development Strategy identifies that Wimbledon and the surrounding area has 
potential that would impact on business and employment growth – providing an economic uplift 
for Merton as a whole. It accounts for 50% of the borough’s employment, houses almost half of 
the businesses in the borough and has one of the most economically active populations in 
London. It also has a unique coming together of town, village, culture and arts, transport, tennis, 
shopping, business and commercial activity.  
 
To thrive and to provide opportunities for the borough as a whole, Wimbledon needs to adapt, 
widen its offer, be more welcoming and make more of its assets. 
 
By linking the world renowned tennis, the Common, Village and town centre, and by improving 
the pedestrian experience and reinforcing the character of the different parts of Wimbledon, 
The Wimbledon Way will reinforce the prosperity of Wimbledon with wider benefits for the 
economic and social health of the borough. 
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PROPOSED APPROACH 
 
The presence of the Wimbledon Way route will help create an urban design framework, informing 
and guiding future planning of adjoining developments via the council’s formal planning policies, 
and its briefing and advice to developers.  
 
The Wimbledon Way can provide a strong local focus. It can be used to stimulate and complement 
other urban design and planning initiatives, including: new development; community uses; 
highway works; parking; transport and traffic; and the wider promotion of Wimbledon.  
 
It can open up other pedestrian routes branching out from it giving easier access to local open 
spaces, the railway side path, Wimbledon College of Art (University of the Arts London), 
community facilities, residential areas etc. 
 
The Wimbledon Way will emphasize and reflect the different characters of the areas that make 
up the town centre and the village. These have been summarized as follows: 

 The Cultural Zone – celebrating Wimbledon’s theatres and cultural offer. 

 The Urban Zone – celebrating Wimbledon’s vibrant town centre including the 

celebrations and events and offers. 

 The Linear Garden – making better use of the open space along Wimbledon Hill Road. 

 The Village Zone – celebrating village life and the range of unique shops - the tennis 

theme will also be strongly linked. It also includes the Common providing Wimbledon’s 
ecology, natural environment and green space.  

 The Tennis Zone - celebrating Wimbledon’s association with the world renowned Tennis 

Championships. 
 
It can unify an otherwise fragmented experience of different parts of Wimbledon which can create 
benefits for future developments through: 

 drawing in public involvement; 

 encouraging community action improvements; 

 getting the community more involved in discussion with developers; 

 creating better links to the Love Wimbledon initiatives; and 

 increasing participation in town and Village events. 
 
It also provides a coherent vehicle for: 

 drawing in sponsorship; 

 creating a framework for the council’s S106/CIL expenditure programme; and 

 influencing the periodic municipal upgrading/replacements in highway works. 
 
The next section illustrates and describes the different characters of the zones in more detail. The 
development of the zones would require long term planning and investment. Stakeholder 
involvement in the longer term vision and development of Wimbledon is already underway 
following the ‘Future Wimbledon’ Conference in September 2013.  
 
The Wimbledon Way will aim to showcase the vision for Wimbledon as it is further developed and 
reinforce the character of the different zones through helping the local community, businesses and 
visitors enjoy all that Wimbledon has to offer.
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All Zones Introduction 
 

 

 
 
 
The Cultural Zone – celebrating Wimbledon’s theatres and 
cultural offer.  

 
 
 

 
 
 
The Urban Zone – celebrating Wimbledon’s vibrant town centre 

including the celebrations and events and offers. 
 
 
 

 
The Linear Garden – making better use of the green space 
along Wimbledon Hill Road. 

 
 
 
 
The Village Zone – celebrating village life and the range of unique 
shops - the tennis theme will be strongly linked. The history, and 
historic buildings. It also includes the Common providing 
Wimbledon’s ecology, natural 
environment and open space.  
 

 
The Tennis Zone - celebrating Wimbledon’s association with 
the world renowned Tennis Championships. 
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1. The Cultural Zone 

 

 
 
 
The aim of the cultural zone is to create a grouping of primarily arts and cultural based activities 
and businesses, capitalizing on the presence of the New Wimbledon Theatre and the Polka 
Theatre; drawing on the activities of Holy Trinity Church and community facilities of the YMCA; 
and celebrating the niche and smaller retail outlets that complement those in the adjoining urban 
zone. 
 
Future and longer term development of this area would encourage planning and land use for arts 
uses – re-directing non-arts uses to the urban zone.  
 
Design initiatives could include: 
 

 Banners and displays across the Broadway to mark special 
arts events. 

 Re-design of the Russell Road/ Broadway intersection to 
establish a square – improving the setting of the historic 
theatre. 

 Frontage of the Council car park planted with greenery and 
trees as a pocket park – with parking retained for theatre/arts 
users behind. 

 Community notice board in this space for free display of 
notices, events etc – by the public for the public. 

 Narrowing of the road and widening of the pavements at the 
junctions of Trinity and Stanley Roads. 

 

 Sunlit areas of the northern footway, and gaps in 
southern facades, given planting and detailed 
upgrading. 

 Tree planting encouraged in private/ business 
forecourts. 

 Visually important side elevations of future frontage 
developments to feature designs that reflect the 
‘arts’. 

 



 - Design Guide                                                                                        Page 12 
___________________________________________________________________________________________ 

 

2. Urban Zone 
 

 
 
 
The urban zone is the main business and commercial heart of Wimbledon town centre, with a 
concentration of major retail and business operations and the station with its unique transport 
nodes including rail, underground and the tram.  
 
Wimbledon town centre developed with the extension of additional branch lines to the railway in 
1869. Wimbledon’s attraction to London’s overflowing population was obvious, with professional 
classes, in particular, finding it ideal for commuting from central London. 

 
Today, the town centre is thriving with retail stores, cinemas, 
health clubs, restaurants, cafes, nightclubs and historic places 
of interest. There are celebrations and events - attracting large 
crowds, and the Piazza holds regular events and markets 
 
St Marks Place is also identified as having potential as a place 
to rest and dwell and to develop the environment as a social 
space. 
 
Design initiatives could include: 

 Temporary 
pedestrianisation of the 
Broadway between 
Queen’s Road and 
Gladstone Road for special 
events, with street 
transformation and 
displays. 

 

 Wider activities on the Piazza. 

 Banners onto building facades and across the Broadway. 

 Use of private forecourts for trading and to add interest. 

 St Mark’s Place also has development potential as a place 
to rest and dwell, and to develop the environment as a social 
space (see page 28) 
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3. Linear Garden 
 

 
 

Wimbledon Hill Road - The Linear Garden is a unique link between the town centre (urban zone) 
and Wimbledon Village (the village zone). Not only is it a green oasis, it is a hill, and a major 
change from the flat zones at its ends.  

 
 
 
 
 
 
The space alongside Wimbledon Hill 
Road also offers the potential for 
some very exciting developments 
and an area that could be 
transformed.  
 
 
 

 
 
Design initiatives could include: 

 improvements to the public realm and 
creating areas of interest.  

 ideas along the lines of ‘pocket 
parks’;  

 planting areas. 

 enhancing the lighting through 
creative lighting in trees and on the 
ground;  

 installation of art/ sculptures and 
activity areas.  

 
 
 
(See pages 22 – 27 for proposed developments.) 
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4. The Village Zone 
 

 
 
 
The Village is not only a niche market, it has the heritage and long history and an adjoining 
Common, with the earliest building going back to 1613. It has listed buildings, small independent 
retail units and a pavement culture. 
 
Wimbledon Village became important from Tudor 
times as one of the homes of three great 
families, the Cecils, the Churchills and the 
Spencers. The presence of such families 
encouraged wealthy politicians, businessmen 
and foreigners to settle in large mansions around 
Wimbledon Village and the Common. 
 
Today the Village has a unique blend of chic 
shops, cafes and bars set amongst the 
handsome period buildings and open spaces. 
The Village retains many of its historic buildings which represent its rich heritage. 
 
Design initiatives could include:  
 

 Increasing the celebration of the historic buildings and to commemorate the close proximity 
and association with the Tennis Championships. 

 Encouraging pavement and forecourt 
trading to create a culture of pedestrian 
interest. 

 

 Encouraging shop owners to use 
canopies, both for weather protection 
and for elevational interest. 

 Favouring narrow frontage premises to 
gain maximum variety along the 
pedestrian route. 
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5. The Tennis Zone 
 

 
 
 

This is the approach to the site of the All England Lawn Tennis Club (AELTC), hosting the world 
renowned Tennis Championships. The landscape is level at first but then takes a steep drop 
down the hill to the AELTC. The road has narrow footways and residential properties but it also 
has historic interest and landmarks including St 
Mary’s Church, Stag Lodge, The Old Rectory 
and Dairy Walk. Opposite the AELTC is 
Wimbledon Park and a golf course and cricket 
club. 
 
Design initiatives could include: 
 

 Linking detailed design of the footways and 
street furniture to the design concepts for the 
longer term development of the AELTC 
grounds. 

 Better signage from the AELTC to its proximity of Wimbledon Village, the Common and 
Wimbledon town centre. 

 

 Giving pedestrians greater priority 
in the junctions at Lancaster, 
Burghley and Somerset Roads – 
by carriageway narrowing and 
raising levels. 
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DETAILED PROPOSALS for the Wimbledon Way 
 

We present below the design proposals under the following categories: 
 

1. General (all areas of the Wimbledon Way) 
2. Specific design plans for a ‘Linear Garden’ along Wimbledon Hill Road – joining the town 

centre with the Village 
3. Re-designing St Mark’s Place to provide a place to dwell. 

 
The location of the deliverables are marked with a code on the street maps at Appendix 2 
 
A summary of the specification is attached at Appendix 3. 
 

 
 
1 GENERAL  (all areas) 

 
1.1. Overview 

 
The Wimbledon Way can provide a strongly defined and way-marked pedestrian route on the 
ground - enhancing the public realm by: 

 giving pedestrians dominance over vehicles;  

 adding interest through art, information, lighting, planting etc; 

 improving access and safety; 

 make it easier to find one’s way around; 

 providing places to sit and talk;  

 de-cluttering the route and improving street furniture; and 

 providing a way-marked route for visiting walking groups. 
 
 
1.2. Deliverables: 

 
(i) Way-finding finger posts and signage (see map code D in Appendix 2) 
 

 

Add additional finger(s) to existing posts along 
the whole route – to include from Wimbledon 
Station to the Polka Theatre and from the 
Village to Wimbledon Common. 
 
New post and fingers to be installed at the 
AELTC – Church Road to connect it to the 
Wimbledon Way and to identify the proximity to 
the Village, the Common and the town centre. 
 
 

Description Powder coated aluminium fingers, with white vinyl logo and text 
applied to both sides. 
Additional canisters (where appropriate) 
 

Maintenance An Agreement between Merton Council and Merton Chamber. 
FutureMerton is undertaking an audit and condition survey of all way-
finding signs. These are to be added to the Highways Asset Register 
for future maintenance.  
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(ii) Way marking discs set into the pavement (see map code M  in Appendix 2) 

 
 
Stainless steel inlays to mark the whole length 
of Wimbledon Way – (approx. 50) 
 
Position in centre of pavement at agreed  
intervals. Running on one side of the road. 

 

 
 
 
 
 
 

Description Stainless steel discs with Wimbledon Way logo and with 
possible inclusion of way-finding/ directional arrows (exact 
design tbc). 
 
Ensure the diameter corresponds to drill-coring bits 
available to Merton Council Highways/FM Conway for 
ease of installation. 
 
(170mm diameter) 
 

Maintenance 
 

To be considered for inclusion on Merton Council Highway asset 
register. Spare stock for replacement would be beneficial if 
funded up-front. Agreement with Merton Council Highways. 
 

 
 

(iii) Commemorative Plaques (see map codes T and C in Appendix 2) 
 
Wall mounted discs on buildings in an enamel finish and in the Wimbledon Way brand colours. 
 
Plaques will be part of three “families” relating to history, tennis and culture/arts. Each “family” 
will be concentrated in particular areas but may also be placed elsewhere along the route to 
provide connectivity throughout. 
 
 
History – placed as appropriate along the whole length of the route. (map 

code C) 
 
Examples of what could be commemorated 
include: 

 Wimbledon’s oldest house – The Old Rectory 

 Wimbledon Park – landscaped by Capability 
Brown. 
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Tennis - concentrated in the Village Zone. (Map code T) 
 
Examples of what could be commemorated include: 

 Andy Murray winning the London 2012 Olympics 
title. 

 Marion Bartoli – Wimbledon 2013 women’s singles 
winner. 

 Each male and female Championship winner (from 
2013) 

 
 
 
 
 
 
Culture and the arts - concentrated in the Cultural Zone. (Map code C) 
 
Examples of what could be commemorated include: 
 

 Turkish baths for actors - Grade 2 listed.  

 Polka Theatre - The first theatre in the UK dedicated 
to children. 

 New Wimbledon Theatre - First show Boxing Day 
1910 / the theatre of Marlene Dietrichs last tour. 

 
 
 
 
 
 
 

Description 20cm x 20cm  aluminium discs with painted finish in the 
Wimbledon Way brand colours (exact design tbc) 
 
Does not need planning permission but will need the 
consent of the building/ land owners. 
 

Maintenance 
 

As part of property insurance of building owner. 

 
 

iv.  Street Furniture (See map code B in Appendix 2) 

 
The town centre around the station has recently been refurbished through the Destination 
Wimbledon project. It is proposed that the street furniture along the Wimbledon Way be reviewed 
and replaced in line with the Merton Council design guidelines. Redundant and outdated street 
furniture to be replaced. 
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Description Zenith benches, either stainless steel or black for the Village 
9 benches along Wimbledon Hill Road to be reviewed. 
4 litter bins to be replaced along Wimbledon Hill Road. 
 

Maintenance 
 

Merton Council Highway Assets. 

 
 
 

v. Lamp Post Banners 

 
Lamp post banner programmes will be developed to 
support activities along the Wimbledon Way.  
 
Examples would include: dressing the route from 
Wimbledon town centre to the AELTC during the 
Tennis Championships; Wimbledon Bookfest; 
Christmas, Wimbledon International Music Festival 
and Merton Arts Trail. 
 
 
 
 
 
 
  

Description C 6 banners 
Merton Council and Love Wimbledon are developing a 
programme of banner promotion. Wimbledon Way 
branding should be considered as part of a banner 
programme. 
 

Maintenance 
 

Included in Merton Council and Love Wimbledon agreements. 
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vi. Planting programme (see map code F in Appendix 2) 

 
Planting programmes introduced along the Wimbledon Way to produce more attractive features. 
The main area of activity will be along the ‘Linear Garden’  - the open grass area could be 
transformed by 10,000 spring bulbs.  
 
Planting programmes will also include the area 
outside the ‘fridge’ and seating areas in Wimbledon 
town centre; and in the Village – including in the 
space by the Toynbee Memorial. 
 
Local communities could be engaged to raise money 
and support a planting programme. 
 
 
 
 
 
 

Description Plants and hanging baskets 
 

Maintenance 
 

Agreement with Merton Council parks and highways 
departments. 
 

 
 
 

Vii Lighting programme (see map code S in Appendix 2) 

 
To consider more enticing, and solar powered, lighting along 
the Wimbledon Way. The main area of activity will be along the 
‘Linear Garden’ but will also include areas where more 
permanent lighting features would add value. 
 
Replacement of some of the impersonal high mast lighting 
columns with a more pedestrian-scaled pattern, with less 
pollution from light spill.  
 
In addition, to consider placing lights onto building frontages by 
agreement with the owners could reduce pavement clutter. 
 
 
 
 
 
 
 
 

Description Consider LED up-lighting of trees and under-lighting for 
initial phase of Linear Garden development. 
 

Maintenance 
 

Agreement with Merton Council 
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viii Heritage Information (see map code H in Appendix 2) 

 
To use the existing information boards to promote heritage that 
seen can be in the local vicinity also promoting the map of the 
Wimbledon Way heritage walk and QR code to take the user to 
the website.   
 
The existing Merton Council way-finding plinths have the same 
information on both sides. In order to reduce street clutter and be 
cost effective for the Wimbledon Way, Merton Council is happy for 
the Wimbledon Way mapping and heritage information to be used 
on one side of the existing council way-finding system.  
 
         

 
 
                                                                                
 
 
 
 
 
 
 
 

Description Vinyl covering designed and produced for one side of existing 
information boards. 
2 in the town centre and 2 in the Village 
 
Plinths are screen printed glass which can be supplied by 
Wood&Wood and easily installed.  
 

Maintenance 
 

Merton Council Highways would be responsible if the signage 
casing was damaged (e.g. collision). 
Agreement needs to be in place for Merton Chamber to be 
responsible for the glass panel only. 
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2. THE LINEAR GARDEN ZONE - Wimbledon Hill Road (Woodside to Belvedere Grove) 
 

The aim of the linear garden is to achieve a low maintenance, high impact area of bulb planting 
that will provide a visual stimulus for walkers and help connect the town to the Village. It would 
also include meander routes, art installations and ‘sitting areas’, new lighting and walling. (See 
code G – green banks and code A – artwork in Appendix 2) 
 
In the short term some test areas would be developed and the dilapidated seating replaced and 
improvements made to the lighting. 
 
 
Current View of Wimbledon Hill Road 
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Design Proposals for Wimbledon Hill Road 
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 - Design Guide                                                                                        Page 26 
___________________________________________________________________________________________ 

 



 - Design Guide                                                                                        Page 27 
___________________________________________________________________________________________ 

 

In the short term a test area will be developed of around 50 metres – which 
will include new seating and street furniture, planting, and consideration for 
lighting, art installation and a heritage information point. 
 
It is suggested that the test area to be considered is at the entrance to 
Wimbledon Hill Road from the town centre (at the corner of Woodside). 
 
 

 
 
 

Description Replace one bench 
Replace bin 
Landscape area and planting 
Repair/ replace wall 
Lighting 
Heritage Information Board 
Artwork 
 

Maintenance 
 

Agreement with Merton Council 
 

 
The first phase will also include the renovation of the Toynbee Memorial at the top of 
Wimbledon Hill Road in the Village. (see code R on the map at Appendix 2) 
 
Following the outcome of the test area, further detailed plans with costs will be developed for 
other stages of the Linear Garden. 
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3. RE-DESIGNING ST MARK’S PLACE 

 
St Marks has the potential to be a more attractive, vibrant ‘place’ where local office workers can 
eat sandwiches comfortably and in peace. Wimbledon town centre doesn't have many options in 
places to sit outside.  St Mark’s Place can also create a gateway to St Marks Church which is the 
hot bed of community services and engagement in Wimbledon. 
 
 

 
 
Redevelopment of the space will provide an interesting, fun, simple and welcoming ‘place’.  
 
 
The redevelopment might include: 

- Commissioning an artist to work with our community to redesign the square  

- Reducing parking in the square 

- Providing seating, colour, summer shade 

- Changing traffic light system 

- Investigating ‘lunch stall’ 

- Improving connectivity through the place to the church 

- Retaining the produce stall 
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SUMMARY and Next Steps 

 
This Design Guide has been commissioned to set out improvements to Wimbledon town 
centre, the Village and surrounding areas that will enhance the visitor experience of The 
Wimbledon Way and also to better connect and showcase the assets that Wimbledon has to 
offer. The Wimbledon Way can help reinforce ‘brand Wimbledon’, help identify the distinct 
characters of the different ‘zones’, improve the local environment and appearance. 
 
The Design Guide will provide a focus for action and provide a coherent plan for improvements 
within the ambitions and the underpinning principles of the design guidelines.   
 
 
Next Steps 

 
1. The Steering Group to agree and adopt the design proposals for the development of the 

Wimbledon Way. 
 

2. The proposals to be agreed by stakeholders – specifically: 
a. To be formally adopted by Merton Council, agreeing where the proposal can fit 

within Merton Council highways and urban design programmes and be taken 
forward with their scope of work; 

b. Supported by Love Wimbledon, the Wimbledon Village Business Association, the 
All England Lawn Tennis Club, the Wimbledon Civic Forum, and the Wimbledon 
Society to buy into the proposals and help identify sources of funding and 
resources that can support the developments. 

 
3. To take forward a ‘first phase’ of actions that can be in place for a launch of the 

Wimbledon Way extended route in Spring 2014. These actions are: 
a. To have in place all the way finding with additional Wimbledon Way fingers on 

existing posts in all zones. 
b. An additional finger post at the AELTC providing a connection to the Village and 

town centre. 
c. To mark the whole route with Wimbledon Way pavement markers. 
d. To have initial commemorative plaques in place – two in the Village and two in the 

town centre. 
e. To have the Wimbledon Way heritage and signage on existing information boards 

in Wimbledon town centre and Wimbledon Village. 
f. To agree with Merton Council a programme of replacement/ improvements to the 

street furniture and lighting – particularly on Wimbledon Hill Road as a first phase 
improvement to the Linear Garden. 

 
4. A programme of fundraising and identifying funding opportunities to be taken forward by 

stakeholders to raise money for further developments in the medium and longer term. 
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Appendix 1  

Wimbledon Way 
Steering Group Members 

 
 
Name Organisation 

 

Patricia Anderson Merton Unity Network 

Diana Sterck 
Angela Browne 

Merton Chamber 

Paul Cahalan Wimbledon Guardian 

Cllr Chris Edge Shadow Cabinet Member – Regeneration and Planning  

Beau Fadahunsi Merton Volunteer Centre 

Stephen Midlane Polka Theatre 

Joyce Harvie 
Richard Lancaster 
Christine Parsloe 
Louise Wilson 
Sarah Gould 
Paul McGarry 
Ashley Heller 
 

London Borough of Merton 
 

Tony Michael 
Iain Simpson 

Wimbledon Society 
 

Johnny Perkins All England Lawn Tennis Club 

Gillian McLaren Youngs 

Lisa Thefaut Ursuline High School 

Richard Tracy GLA Member 

Elizabeth Cameron Wimbledon School of Art (LUA) 

Charley Jones Time and Leisure 

Sally Warren Love Wimbledon 
 

Jonathan Tubbs Wimbledon Village Business Association 
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APPENDIX 3 

Wimbledon Way: summary of works 

Map  
Code 
symbol 

Item/ description                                    No. 
of 
items 

Possible action by Potential Funding 
source 

Phase – Short, 
Medium or Long 
Term 

notes 

D Directional fingerposts 
with WW logo 

6 MCC/ LW/ LBM LW 
WVBA 

Short term Design already approved and supplier in 
place. 
1 at Polka; 2 directional on island by TK 
Maxx; 1 at Wimbledon Station, 1 in village 
at roundabout; 1 at edge of Common 

D Additional signpost 
and directional 
fingerposts with WW 
logo 

1 LBM/ MCC LBM 
AELTC section 106? 

Short term One directional sign post to sign towards 
Village. In addition to the WW could also 
sign Wimbledon, the Village and the 
Common. 

H Heritage on existing 
Information Boards 

4 LBM/ MCC LW Short term Seek permission for one side of existing 
information boards to have WW and 
heritage content. 

H Additional Information 
Board 

1 LBM/ MCC / LW LW Medium term An additional information board to be 
installed as part of the linear garden 
development – test bed phase 

T Tennis celebratory 
plaques 

2 WVBA / MCC WVBA Short term Wall mounted plaques in the village – exact 
local and landowners permission needed. 

 On-going annual tennis 
winners celebration 

2 WVBA/ MCC WVBA Medium and 
long term 

As above – full scheme of locations needed. 

C Cultural and history 
celebratory plaques 

tbc WVBA / LW WVBA / LW Short term and 
on-going 

As above – full scheme of locations and 
permissions needed. 

M Marker discs set in 
pavement with WW 
way-finding/ branding 

50 MCC / LBM LW Short term Exact locations to be agreed with LBM and 
installation costs and timescales to be 
agreed. 

B Replace benches and 
waste bins along WHR 

9 LBM LBM Short/ medium 
term 

Possible replacement in line with other 
Linear Garden developments and with 
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– using council 
guidelines 

council replacement of street furniture 
plans. 

R Toynbee Monument 
renovation 

1 WS WS Medium term Water feature at the top of WHR to be 
repaired. Works being taken forward by the 
Wimbledon Society. 

S Street lighting review 
and enhanced lighting 
for WHR 

tba LBM LBM Medium term Possible lighting in trees, wall mounted, 
pavement - low energy. 

F Flower/ bulb planting tba Community projects fundraising Medium term Tie in with linear Garden or as an interim 
improvement measure. 

G Green banks on WHR 
reformed – the Linear 
Garden 

tba WW Steering Group and local 
architects 

tba Long term Possible test bed area to be funded by LW 
and other project funding (to be identified) 

A Artworks in green 
space as part of Linear 
Garden development 

tba WW Steering Group and local 
architects 

tba Long term Possible test bed area to be funded by LW 
and other project funding (to be identified) 

Map 1 Re-development of St 
Marks Place. 

 WW Steering Group and local 
architects. 
 

tba Long term  

 

  

 


